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On computer-aided creative problem-solving 
 

ABSTRACT. This article focuses on issues related to algorithmizing creative problem-
solving processes and the possibility of carrying out computer simulations of these 
processes. The author shows that certain components of creative processes can be simu-
lated by computer, and computers can generate creative products, but due to their limi-
tations, which are specified in this article, computers are not able to simulate the full 
extent of creative processes that are characteristic of human beings. 
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